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About Me

Hi, my name is Max Van Tilburg. I’ve 
been working as a graphic designer 
for about 6 years although I got my 
degree about 3 years ago.

I’m heavily involved in music, 
specifically the punk and 
independent music scene in Kansas 
City since I was a kid. I’ve played in 
various bands and had the chance to 
tour the US several times.

I am a Brazilian Jiu-Jitsu practicioner 
and train 3 to 4 times a week. I am 
part of a very competitive and tight-
knit team that has medals from local 
and national competitions.

I love reading and working to acquire 
new skills. I am currently trying to 
learn more about copywriting. I am a 
big music and movie nerd and have a 
lot of knowledge of both.



Resume

Summary of Qualifications
	■ Strategically focused graphic designer specializing 

in content and brand development 

	■ Skilled in crafting engaging assets for social media 
content and producing impactful marketing 
materials and collateral 

	■ 6 years of professional experience in printmaking, 
specializing in screen printing 

	■ Extensive knowledge of useless information 
surrounding music

Experience
SOCIAL MEDIA MANAGER  |  August 2023 - Present
Triggered Media Co.

	■ Create content and oversee social media campaigns 

	■ Schedule content for a variety of social channels 
including Instagram, TikTok, LinkedIn and Facebook

	■ Review analytics and adjust strategy to increase 
brand awareness 

GRAPHIC DESIGNER  |  July 2021 - July 2023
A Place for Mom

	■ Work with copywriters and art director to bring 
original concepts to final layout for editorial content

	■ Maintain consistent visual language across website, 
marketing materials and collateral

	■ Develop multiple design layouts for marketing 
collateral and internal document 

GRAPHIC DESIGNER  |  July 2018 - July 2021
Seen Merchandising

	■ Meet with or correspond via email with clients on 
potential design needs

	■ Prepare artwork for final production and prepress for  
all print and embroidery jobs

	■ Assist press operators with further print details

Education
Associate of Applied Science -
Graphic Design
Johnson County 
Community College
Overland Park, KS
December 2019

Affiliations
AIGA Member
2017-Present

Creative Mornings
2019-Present

Strengths
Layout
Social Media
Illustration
Identity & Branding
Copywriting (in training)

Programs
Adobe Illustrator
Adobe Indesign
Adobe Photoshop
Adobe After Effects

Contact Info
816-719-4389
maxxvantilburg@gmail.com
www.maxvantilburg.com



Museum of the 
Four Corners

This is a student project I made 
for a Layout Design class at JCCC. 
The assignment was to create an 
imaginary business and build a visual 
identity for it. 

Museum of the Four Corners is a 
natural history museum located in the 
southwest corner of Colorado. It gives 
visitors a chance to learn more about 
one of the most unique regions of 
our country and serves as a resource 
to other landmarks to discover 
throughout the southwest.

I researched similar businesses that 
exist in this region and designated 
that the target audience was mid 20s 
to early 30s, outdoor enthusiast, loves 
traveling, camping and rock climbing, 
shops at stores like Patagonia, REI, 
The North Face and Moosejaw.

From this information, I decided the 
look and feel of this brand should 
be directly inspired by the natural 
beauty and colors of the southwestern 
landscape and wildlife. I did this by 
using warm, bold colors as well as 
thick lines and typefaces. 







Full Circle
Music Fest

This was another school project at 
JCCC for our Production Methods 
class. The assignment was to create 
an event and build a visual identity 
around it.

Full Circle is a music festival for a 
new generation of  fans that want 
more from the communities they 
are a part of. Music with a purpose. 

Full Circle offers a chance for fans to   
give back to their commmunities 
and help those less fortunate while 
enjoying their favorite bands. They 
can earn tickets and merch through 
volunteer work or by donating to 
local charities.

The look and feel of Full Circle is 
striking and impactful while still 
maintaining a sense of the DIY 
ethic that dictates the values of 
this festival. The audience is just as 
much a part of making Full Circle a 
success as the performers are.





A Place for Mom

A Place for Mom is a senior living 
referral service with a nationwide 
network of over 17,000 providers.

As a part of the creative team for 
A Place for Mom, I was responsible 
for working with copywriters 
and content strategists to create 
engaging editorial content, 
impactful marketing materials 
and collateral to help customers 
navigate through the difficult 
decisions involved with finding 
senior living for their loved ones.



Our team was assigned the 
responsibility of crafting a strategy and 
aesthetic that aligns seamlessly with 
the existing brand, while remaining 
adaptable to address any limitations.

To guide our decision-making 
process in asset creation, we devised 
a systematic approach. Is it possible 
for us to produce assets that foster 
engagement, drive conversions, and 
achieve higher rankings? Given the 
constraints of our CMS, we needed to 
establish a framework to determine 
the optimal word count and content 
for each asset. 

Our goal was to develop assets that 
catered to users’ search intent by 
incorporating relevant keywords, 
adhering to naming conventions, and 
utilizing alt text effectively. 

We aimed to create assets that were 
captivating and nurturing enough to 
captivate our readers, ensuring they 
wouldn’t simply scroll past but find 
them genuinely helpful and valuable, 
ultimately boosting their time spent on 
our pages and enhance the visibility of 
our assets in Google’s search rankings. 









Royalty
Pet Grooming

This was a fun branding exercise 
I put together for a fictional pet 
grooming business. I took a very 
playful approach to make it as 
welcoming as possible. This is geared 
towards people who like to pamper 
and spoil their pets and almost treat 
them as royalty.



Merch and
Apparel Design

For six years, I worked in 
merchandising at two different print 
shops: Seen Merch and Bandwagon 
Merch. I started as a printer and was 
eventually promoted to graphic 
designer. 

I had the opportunity to work as a 
designer with bands such as The 
Gaslight Anthem, Brian Fallon, 
Helmet and As I Lay Dying as well as 
comedians such as Eric Andre and Iliza 
Shlesinger. 

Typically we would meet with clients 
and develop a brief to bring to the rest 
of the design team. We would then 
work together to translate the clients’ 
needs into a final product. 



My team was approached by 
comedian Iliza Shlesinger to brand and 
create merchandise for her Comedy 
Tailgate Tour which happened in 2020 
during the pandemic. 

This tour took place exclusively at 
drive-ins across the country where 
fans could watch the show from the 
safety of their cars. 

I was assigned to design a gas station 
style t-shirt for her tour which featured 
lightning bolts, an eagle, the American 
flag and her dog Tian Fu. 

She wanted to lean in to how 
specifically Americana – not only car 
culture – a drive-in is. In her words, “It’s 
not a stuffy theatre, it’s an American 
tailgate drive-in party.”

Iliza Shlesinger



Brian Fallon & 
The Gaslight 
Anthem



As I Lay Dying



Client List Eric Andre
Iliza Shlesinger
The Gaslight Anthem
Brian Fallon
Helmet
As I Lay Dying
August Burns Red
Nerver
Spine
RecordBar
Electric Lady Studios
Hypebeast KC
Bodyfit KC
Allset Solar


